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QSP Summit is asserted as one of the most relevant Marketing and
Management Conferences in Europe and, once again, gathers
global leaders that set trends.
In this edition, under the theme “The Challenge”, we will reflect
on how companies, brands and professionals can optimize
their communication with their target in the actual context,
where we are daily exposed to multiple content, messages
and stimuli in the most several platforms and media.
We will address diverse topics, such as: Emotional Intelligence,
Artificial Intelligence, Innovation, Digital Transformation,
Disruptive Marketing, Digital Strategy, Mobile Marketing,
Content Marketing, Tourism, Personal Marketing, Attention
and Productivity, Competitiveness, Internal Communication,
Leadership Communication, Public Relations, Trends, Brand
Activation and much more. These contents, among others, will
surely deserve the audience attention with a new market vision.
The event features word-class speakers on Main Auditorium,
Worklabs, Trends Forum and Thinkers Hall. An intense day of
knowledge exchange, networking and debate, also experiences
on new solutions and products in the exhibition area.
Join QSP Summit 2018. Be part of more than 1500 people,
that with QSP are in the vanguard of these topics, every year!

Psychologist and author of “Emotional
Intelligence” and “Focus“, Daniel Goleman
has transformed the way the world educates
children, relates to family and friends, and
conducts business. The Wall Street Journal
ranked him one of the 10 most influential
business thinkers. His article “What Makes a
Leader?” remains the most requested reprint
in the history of Harvard Business Review.
His 2014 bestseller, “Focus: The Hidden
Driver of Excellence”, argues that leadership
that gets results demands a triple focus: on
ourselves; on others, for our relationships;
and on the outer forces that shape
organizations and society. Dr. Goleman’s
“The Focused Leader” won the 2013 HBR
McKinsey Award, given each year for the
best article in Harvard Business Review.
In his book, “A Force for Good: The Dalai
Lama’s Vision for Our World”, Dr. Goleman
- who was personally selected by the Dalai
Lama - combines the Dalai Lama’s key teachings,
empirical evidence, and true accounts of
people putting his lessons into practice,
offering readers practical applications for
making the world a better place.
Goleman’s “Emotional Intelligence” was
on The New York Times bestsellers list for
a year-and-a-half. Named one of the 25
“Most Influential Business Management
Books” by TIME, it has been translated
into 40 languages. HBR called emotional
intelligence (EI) “a revolutionary, paradigmshattering idea.” His follow-up, “Working

DANIEL GOLEMAN
Author
Emotional Intelligence
Psychologist

With Emotional Intelligence”, outlined the
importance of Emotional Intelligence in
professional settings.
The groundbreaking “Primal Leadership:
Unleashing the Power of Emotional
Intelligence”, which Goleman co-wrote with
Richard Boyatzis and Annie McKee, unveiled
scientific evidence proving that a leader’s
emotional competencies have an enormous
impact on an organization’s bottom line. His
more recent books include “Social Intelligence:
The New Science of Social Relationships”,
“Ecological Intelligence”, and “What Makes
a Leader”, a collection of articles from HBR,
LinkedIn, and other business journals.
Goleman’s newest book, “Altered Traits:
Science Reveals How Meditation Changes
Your Mind, Brain and Body”, is co-written
with Richard Davidson and launched in
September 2017, is his most recent book.
Through cutting edge research, Goleman
and Davidson explore how meditation and
mindfulness can achieve real, positive, and
lasting mental and behavioral change.
His work on the brain and behavioral science
was nominated twice for the Pulitzer
Prize and recognized with the Washburn

Award and Lifetime Career Award from
the American Psychological Association. A
former science journalist for The New York
Times, he was named to the 2011 and 2013
Thinkers50 and a top business guru by
Accenture Institute for Strategic Change.

EMOTIONAL INTELLIGENCE
There are four parts to Emotional Intelligence
(EI): self-awareness and self-management,
which are the basis of leading yourself;
and social awareness and relationship
management, which are essential for
leading others. Strengths in all four
parts are the basis of high performance
leadership. Within each of the four parts
of Emotional Intelligence there are learned
abilities, or competencies, that are crucial
for outstanding leadership. For instance,
for self-management some of the learned
leadership abilities are: emotional balance,
adaptability, and positive outlook.
In this presentation, Dr. Goleman makes
the business and scientific case for
Emotional Intelligence as a key to great
leadership and star performance.

KEY POINTS
•Describes in detail the 12 crucial Emotional Intelligence competencies
•Shows how weakness in a competency causes troubles in leadership
•Explores what research has found about the unique contribution of these Emotional Intelligence competencies to high
performance leadership
•Shares examples of leaders with strengths in various competencies
•Explains how to develop strength in the Emotional Intelligence competencies

MARKETING AND MANAGEMENT EVENTS

MAIN AUDITORIUM
Tamara McCleary is the CEO of Thulium,
a marketing and digital consulting
agency specializing in social media, brand
amplification, influencer marketing and
account-based marketing.
As an internationally recognized expert in
new technologies, branding, storytelling,
and social influence, Tamara McCleary is
the world’s leading female technology
influencer, at or near the top of every
digital and social media ranking in key
technology disciplines, ranging from AI to
Robotics, Big Data to Digital Transformation,
Blockchain to Augmented Reality. In
addition, Tamara was named the Most
Influential Woman in Martech (Marketing
Technology) by B2B Marketing and was
named to the Irish America Business 100 in
2016 and 2017.
An in-demand international speaker,
delivering over 20 big stage keynotes per
year for organizations such as SAP, IBM,
and Gartner, Tamara is also a unique advisor
and consultant to a variety of leading global

MAIN AUDITORIUM
TAMARA MCCLEARY
CEO, Thulium

technology companies such as Verizon, IBM,
Mercer, SAP, Dell EMC, Huawei and Ericsson.
Her reputation for creating powerful digital
brand recognition is unparalleled.

THE CONVERGENCE OF MARKETER AND MACHINE:
HOW AI IS DISRUPTING MARKETING
Innovation used to be considered a
technology-specific effort it’s no longer
that way. Today’s innovation is about
technology and people working together
to design a better experience for
customers. Artificial Intelligence enables
marketers to fulfill a dream previously
considered
impossible
–
successful

communication and two-way engagement
with every individual customer in a
personalized and meaningful way. The
common thread here is the strategic use
of technology. Innovative brands don’t
chase technology for technology’s sake.
They harness its power strategically to add
value to the consumer and in the process
they transformed the way the business
and the world works.
In this keynote presentation, learn how
human creativity paired with artificial
intelligence will revolutionize the future of
marketing.

KEY POINTS
•Explores how to lead fearlessly in marketing through driving innovation for the organization
•Explains future-proofing marketing career by leveraging the biggest asset
•Describes the Top 4 things disruptive marketing leaders always do
•Demonstrate how AI is solving communication problems between brands and customers
•Share Top AI Marketing Innovations and Use Cases
Rob Goffee is Emeritus Professor of
Organizational Behavior at London Business
School. He has led several of the School’s
Major Executive Programs, acted as Chair
for the Organizational Behavior Group,
served as Deputy Dean and Governor,
Director of the Innovation Exchange and
Faculty Director of Executive Education.
Rob
has
led
significant
executive
development
and
corporate
change
initiatives in Europe, North America and
Asia. His work has covered a range of
industries with a focus on leadership,
change, board dynamics and corporate
performance. His consulting clients have
included Anglo-American, Arup, Axa,
Electronic Arts, GE, Heineken, IHG, Investec,
KPMG, Legal and General, LVMH, MLIM,
Nestle, New York Life, Rexam, Roche, Royal
Mail, Singapore Airlines, Smiths Group,
Sonae, Time, Warner and Unilever.
Rob has published ten books and over
one hundred articles in the areas of
entrepreneurship,
managerial
careers,
organization
design,
leadership
and
corporate culture.
His books include The Entrepreneurial Middle
Class, Women in Charge, Entrepreneurship
in Europe, Reluctant Managers, Corporate
Realities, The Character of a Corporation,

ROB GOFFEE
Emeritus Professor of Organizational
Behavior, London Business School

Why Should Anyone Be Led By You?
and Clever - Leading your Smartest Most
Creative People. His most recent book, coauthored with Gareth Jones, is Why Should
Anyone Work Here? published by Harvard
Business School Press in November 2015.
His articles feature in Harvard Business
Review, Leader to Leader, European
Business Forum, Business Strategy Review,
Management Today, People Management
and The Financial Times.
He is the recipient of several teaching
excellence awards and has contributed as
a Keynote Speaker to conferences all over
the world. “Why should anyone be led by
you?” won the McKinsey Award for best
article in Harvard Business Review and ranks
as one of the magazine’s all-time bestselling articles. Rob is a regular contributor
to TV and radio business programs.

WHY SHOULD ANYONE BE LED BY YOU?
AUTHENTIC LEADERSHIP AND AUTHENTIC ORGANIZATIONS
The world of work is transforming – and
with it, the demands of leadership. Career
patterns are changing, there are generational
differences in work expectations and growing
numbers of “clever” employees. At the same
time sources of organizational cohesion are
altering and trust levels falling.
These shifts make leadership more
important – and yet more difficult.
But what do we know about leadership?
The search for a universal recipe has proved
fruitless.
Leadership varies according
to context - and to the demands and
aspirations of those who are led.
This fast-changing reality shapes the way in
which leaders seek to inspire others and how
they go about creating great places to work.

KEY POINTS
•The central task of leadership: inspiring others to higher levels of performance
•The 5 skills of authentic leadership
•How to excite – and develop others
•Attracting and keeping talent by building DREAM organizations
•Answering 2 questions: Why should anyone be led by you? Why should anyone work here?

Steve Knight is a highly regarded international
Business Communications Specialist with 30
years’ experience and a solid background
in Broadcast Journalism and Presenting
with BBC TV and Discovery. He is a
Certified Executive Coach (Hudson Institute
of Coaching, Santa Barbara, California) and
Systemic Team Coach (Academy of Executive
Coaching, London).
As
Adjunct
Professor
of
Business
Communication at INSEAD Business
School, Steve conducts seminars on
company specific communication projects
for Executive Development Programs, plus
The Art of Communication elective for the
MBA and EMBA programs.
Executive Communications Skills Coach
and Consultant: Steve coaches Key
Executives and leaders to become powerful
and effective communicators in leadership
roles and to deliver impactful presentations
at meetings, conferences and live events.
Steve provides Executive Leadership
Coaching to Executive Directors and
Leadership Teams in top tier organizations
in Australia, Singapore, UK and Europe. He
is a LinkedIn Influencer.

STEVE KNIGHT
Adjunct Professor, Executive Coach
and Business Communications Specialist, INSEAD

THE ART OF COMMUNICATION – FROM THE INSIDE OUT
As leaders we have a duty of care to lead,
inspire and get things done. The way in
which we communicate internally, within
our organizations, has a hugely significant
impact on the efficiency and effectiveness
of the business and therefore our success
externally with customers and stakeholders.
We have to lead and communicate from
within, in order to reach out with impact.
As such, we have a duty of care and
responsibility to communicate in a way that
cuts through the fog and gets to the heart
of the matter quickly, clearly and efficiently.
We need to condense our message down
into one that is crystal clear and concise

and we need to deliver it with confidence,
professionalism and passion. These skills
are not “nice to haves”, they are skills that
are absolutely vital.
All too often, as subject experts, we want
to cram everything into the jam jar and our
message gets lost in a sea of information.
If that wasn’t a challenge enough, we
then reduce our chances of success by
delivering our message in a way that is flat
and uninspiring and we don’t realize it.
Steve Knight will share with you how to
master the winning formula of the Message
and the Messenger and how to say what
you mean and say it like you mean it.

KEY POINTS
•Be 100% laser focused on your intention. What do you want people to think, feel and do?
•Decide exactly what it is that people need to hear from you in order to feel inspired to give you their support
•Structure a clear and concise message that gets to the point and keeps to time
•Understand how to maximize your impact through your Voice, Body Language and Executive Presence
•Realize the unique Gift of You as person, your knowledge, your expertise, what you bring to the table

Bonin Bough is one of the foremost-awarded
marketing executives in his field, the producer
and host of The Cleveland Hustles, and the
author of TXT Me. Throughout his illustrious
career as one of the youngest C-suite
executives in a Fortune 50 company, Bonin
has spearheaded some of the industry’s largest
global marketing campaigns across digital,
mobile, television, print, and experiential,
including the premier of the first ever 3D
printed food product, the customizable, realtime 3D printed Oreo at SXSW.
Bonin’s prominence as a transformative
activator has helped reinvigorate traditional
marketing by combining innovative tech via
breakthrough brand campaigns including
Oreo, Honey Maid, Pepsi, Gatorade, and
countless other billion dollar brands. He is
seen as one of the top mobile marketers
in the world, having been named “Mobile
Marketer of the Year” by the MMA. In 2013, he
was inducted into the American Advertising
Federation’s Advertising Hall of Achievement

BONIN BOUGH
Host of
CNBC´s Cleveland
Hustles

and has been listed in Fortune Magazine’s
“40 under 40”, Fast Company’s “100 Most
Creative People in Business”, The Adweek 50
and PRWeek Power List.

HACKONOMY: CREATING VALUE BY BREAKING THE
MARKETING MOLD
Bonin will focus on the question: how do
you create value by breaking things? He
will challenge brand marketers to build
models and train the next generation to
unlock the potential power of devices like

the mobile phone and capitalize on new
ways of consumer engagement through
mobile messaging. How should companies
be thinking about digital transformation
and innovation? Continuing to do what was
done in the past does not disrupt industries.
Marketers should be thinking more like
startups by getting out of their comfort zones
and experimenting in real time. Brands need
to prepare their next generation of leaders
to enter into a consumer environment where
innovation needs to happen quickly.

KEY POINTS
•Mobile is the new way of life
•Innovation won’t come from doing what has always been done
•Change the way your business thinks or go out of business
•How to transform organization for the next generation? Taking a look at companies who have been disruptive & how do they work
•Examples from Bonin’s career as a brand innovator

TRENDS FORUM

WORKLABS
TOURISM: THREAT OR OPPORTUNITY?

KEY POINTS
•How can we build the communication of organizations?
•What are the priorities of a leader in communication?

ÂNGELO PAUPÉRIO

JOSÉ MIGUEL JÚDICE

Co-CEO
Sonae SGPS

Founding Partner and Head
of Arbitration, PLMJ
Law Firm

KEY POINTS

• The tourism boom is an invasion or a blessing for Portugal?
• Are we just trendy or are we having solid growth in tourism?

•Is communication in leader’s hands?
•How to align communication with organizational values?
•Is communication a tool for team motivation?

• How to keep this large flow of tourists?

RUI MOREIRA

LUÍS ARAÚJO

• How to reconcile peaceful coexistence between tourists

Mayor, City of Porto

President,
Turismo de Portugal

and city residents?
• How long will Lisbon and Porto be able to endure an increase
in the number of tourists?
• How can the interior benefit from the increase in tourism?

TIME 50 minutes
MODERATION ANTÓNIO COSTA

RUI MASSENA

MIGUEL PINA MARTINS

Maestro

CEO & Founder
Science4you

Publisher, ECO

FERNANDO MEDINA

TIME 50 minutes

Mayor, City of Lisboa

MODERATION JOÃO ADELINO FARIA
Journalist / Anchor, RTP

BEWARE OF THE CONTENT TRAP

THINKERS HALL

KEY POINTS

• Brands, Companies, Enterprises, Organizations and Services are built on published
and experienced content, what else?
• Is the rise of communication acts the demise of the advertising campaign?

KEY POINTS

• Is it smart marketing to celebrate earned media vs. payed and owned media?
• Brands that have been built through content marketing recently?

It is becoming more and more difficult to function in this busy, distracted, and
complex world. But if we are to survive – or even thrive, we must learn to manipulate
two essential components that guide our every thought and action: Focus and
Emotional Intelligence (EI).

DANIEL GOLEMAN
Author, Emotional Intelligence,
Psychologist

MODERATION ISABEL BARROS
Executive Board Member
Sonae MC

TIME 50 minutes

• Strategic integration of content into mission, vision or heritage of a brand seems
to be the challenge ahead

MICHAEL CONRAD
President, Berlin
School of Creative
Leadership

We all know that a high IQ doesn’t ensure success, happiness, or virtue – as the
proliferation of emotional intelligence has informed us of the powerful influence
emotions have on our thoughts and decisions. Daniel Goleman now directs us
toward focus, an often ignored mental asset that has massive implications on how
we navigate life. Liken focus to a muscle; it atrophies if unused, but strengthens if
properly worked, improving our overall awareness and attention span.
•Combining cutting-edge research with practical findings, Daniel Goleman delves
into case studies from various fields such as competitive sports, education, the arts,
and business, and reveals what distinguishes experts from amateurs and stars from
average performers.
•Delineating focus into three main components: inner, other, and outer focus, Daniel
Goleman elaborates why a well-lived life demands that we have all three, and why
high-performers are equally nimble at each

TIME 50 minutes

MODERATION LUÍS COSTA
Head of Marketing,
Santander Totta

WORKLABS

WORKLABS

INNOVATION

DIGITAL STRATEGY

KEY POINTS

KEY POINTS

• What is the digital trends and ecosystem in China?
• Time to look east and west at the same time?

• What is driving digitalization and why are we talking about it right now?
• Is digitalization different in asset heavy industries

• Case study: how data technologies change the new retail

QUNKAI LIU

• Case study: how data technologies change manufacturing

(like the aviation industry) and how does the art of planning evolve?
• Competing with native digital players

Business Development
Director, Alibaba
Cloud Europe

• Case study: how data technologies change cities

• Digital efficiency versus new business: perspectives on the different
horizons of using digital means to improve business
• The aviation industry is for a very good cause risk averse: shift towards a

CHRISTIAN LANGER
Vice President Digital Strategy,
Innovation & Transformation,
LH and Vice President Digital
Fleet Solutions,
Lufthansa Technik

more agile culture in established structures.

TIME 50 minutes

MODERATION RITA TORRES-BAPTISTA

TIME 50 minutes

Brand & Communication
Senior VP, NOS

CEO, Inesting

SPEED AS A COMPETITIVE ADVANTAGE

HEALTH FORUM

KEY POINTS

KEY POINTS

• Technology is allowing consumers to speed up and have more power
• Google is continually evolving to enable consumers and businesses to work
together
• Speed is becoming a key marketing attribute across all customer experiences
• New research into how businesses are improving their customer experiences

MODERATION FRANCESCO BERRETTINI

• Attention, productivity, and the brain
• False twins: creativity, intelligence and productivity

MATT BUSH
Country Sales Director,
Google

• Can we boost attention and productivity?

BERNARDO BARAHONA CORRÊA

• Is there a trade-off between creativity and productivity?

Neuropsychiatry Consultant
at Fundação Champalimaud;
Auxiliary Professor of Psychiatry
at NOVA Medical School

• How does stress affect concentration, creativity, and intelligence?

on mobile
• Enlightened businesses are speeding up everything they do with new
technology

TIME 50 minutes

MODERATION ROSÁLIA AMORIM
Editorial Director, Dinheiro Vivo
& Editorial Direction Of Economy,
Global Media Group

TIME 50 minutes

MODERATION DUARTE ARAÚJO
Executive Member at Riopele,
Chairman at Oásis Plaza

PROGRAM

REGISTRATION
To participate in this event, you must complete correctly the registration form - you can download it in
www.qspmarketing.pt/summit - jointly with the payment proof, please send both to the email, fax or address below.

SCHEDULE

PAYMENT METHOD

QSP SUMMIT 2018 - “THE CHALLENGE”

Bank transfer in favor of QSP – Marketing, Lda. (Bank: Santander Totta)
08h00 - 09h20

REGISTRATION

09h20

WELCOME SESSION

09h30

DANIEL GOLEMAN

10H30

COFFEE BREAK AND NETWORKING

IBAN: PT50 0018 0003 43617653020 54
Help-desk: +351 91 625 2000 (09h30-19h00)
Fax: +351 226 108 552
Email: conferencia@qspmarketing.pt
QSP – Consultoria de Marketing, Lda.
Avenida da Boavista, 1167, 4º andar, sala 5
4100-130 Porto - Portugal
www.qspmarketing.pt/summit

11H50

STEVE KNIGHT
BONIN BOUGH

12H30 - 14H15

BREAK AND BOOK SIGNING

14h15 - 15h15

THINKERS HALL

INNOVATION

SPEED AS A COMPETITIVE ADVANTAGE

TOURISM: THREAT OR OPPORTUNITY?

DANIEL GOLEMAN

QUNKAI LIU

MATT BUSH

RUI MOREIRA / LUIS ARAÚJO / FERNANDO MEDINA

MODERATION: ISABEL BARROS

MODERATION: RITA TORRES-BAPTISTA

MODERATION: ROSÁLIA AMORIM

MODERATION: JOÃO ADELINO FARIA

11H10

15H30

16h10

PROTOCOLS
ACP - Porto Commercial Association
AEP - Portuguese Entrepreneurial Association
ANJE - National Association of Young Entrepreneurs
APCOR - Portuguese Cork Association

10% discount in individual and corporate passes, 5% discount in premium passes, not cumulative with early bird (until 26th January).

ROB GOFFEE
TAMARA MCCLEARY

16h50

COFFEE BREAK

17h10-18h10

TRENDS FORUM

DIGITAL STRATEGY

HEALTH FORUM

BEWARE OF THE CONTENT TRAP

ÂNGELO PAUPÉRIO / JOSÉ MIGUEL JÚDICE /
RUI MASSENA / MIGUEL PINA MARTINS

CHRISTIAN LANGER

BERNARDO BARAHONA CORRÊA

MICHAEL CONRAD

MODERATION: ANTÓNIO COSTA

MODERATION: FRANCESCO BERRETTINI

MODERATION: DUARTE ARAÚJO

MODERATION: LUÍS COSTA

18h10-18h25

APPM - Portuguese Marketing Association
ATP – Textile and Clothing Association of Portugal
BPCC - British Portuguese Chamber of Commerce
POPAI - The Global Association for Marketing at-Retail

FINAL : LIVE UNPLUGGED DRUMMER

REGISTRATION INCLUDES:
• Access to the Conference
• Dossier with conference presentations
• Coffee Breaks
• Participation certificate
• Access to Exhibition Area
• Access to Worklabs (upon previous
registration and according to availability)
• Wi-Fi

NOTES: The content of presentations is completely
speaker’s responsibility.
For greater reasons, small changes in the program
may occur.
For additional information, please visit our website:
www.qspmarketing.pt/summit
• Registrations according with auditorium capacity.

TICKETS

PRICES

EARLY BIRD (UNTIL 26TH JANUARY)

Individual

550 €

500 €

Corporate (3)

1.500 €

1.400 €

PREMIUM (10)

4.700 €

4.350 €

*Plus VAT

LUNCH NOT INCLUDED
LIMITED CAPACITY
SIMULTANEOUS ENGLISH
TRANSLATION AT
MAIN AUDITORIUM

MAIN SPONSOR

TRAVEL SPONSOR

SPONSORS

INSTITUTIONAL SUPPORT

FORUM & WORKLABS SPONSORS

OFFICIAL HOTEL

OFFICIAL TRANSLATION

MEDIA PARTNER

SUPPORT

PROTOCOLS
ACP - Porto Commercial Association

APPM - Portuguese Marketing Association

AEP - Portuguese Entrepreneurial Association

ATP – Textile and Clothing Association of Portugal

ANJE - National Association of Young Entrepreneurs

BPCC - British Portuguese Chamber of Commerce

APCOR - Portuguese Cork Association

POPAI - The Global Association for Marketing at-Retail

Information:
QSP - Consultoria de Marketing, • Lda. Av. da Boavista, 11674º andar, sala 5, 4100-130 Porto, Portugal
Help-desk:
Tlm.: +351 916 252 000 • Tel.: +351 226 108 552 • Fax: +351 226 108 552
conferencia@qspmarketing.pt • www.qspmarketing.pt/summit

